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OEMA B

B1. >x0AIkO BIBAio gghida 94
Apegn, NwAReN ival ekeivn oUP@Wva Pe Tnv onoia o
KaTAVAADTHG neopnBeUcsTal 1o, NpRidv.an’.subsiac and.zov
Napay@yo kai HPETN NWANCN EKEVA HOU NPaYHATOROIETAl e TN
BonB&la evdiaE00V, ON®WE XOvOpsUnopol, AlavonwAnNTEC,
EUNOPIKOI @VTINPOCWOI, ndpayycAiodoyol.
H eniTuxnc nwAnNon-€EAPTATAI, O JEYAAQ BaBuO, ano TAM:
anoTeAeaaTikn ENKOIVAViIA NMWANTH + kaTavaiwrn./Q
NPOCWIKEG NWATOEIG €ival CUVIBWG 0 MAEOV KATAAARAOG TPONOG
yla va enitUxel n enikovwvia.
B2. Zx0AIkO BiBAio agAida 99
e TOU NpolUnoAoyioHoU
e TNV TAUEIQKN)
e TN AOYIOTIKN
e TNC dlaxeipiong kePaiaiwv
B3. Xx0AIkO BIBAio oghida 68
Ta eni pépouc enioTnuoVvika nedia oTa onoia avagéperal n Aloiknon
TWV ENIXEIPNOEWV €ival:
e H Opyavwon kai Aioiknon (Management)
e To Marketing kai n Aioiknon NwARcEwv
e H Aloiknon Mapaywyng
e H XpnuaTooikovopikn Aloiknon kai AoyIoTIKr)
e H Aioiknon AvBpwnivwv Mopwv
e H Aiaxeipion MAnpogopinv



2" OMAAA

OEMAT
1. ZxoAikO BiBAio oeAida 41

To €EwTePIKO NePIBANOV OXETICETAl e OTIONMOTE oUKBaivel OTO
gupUTEPO NEPIBAANAOV TNC ENIXEipNONC, anod To ornoio ennpealeral
apeoa. O1 onNUAavTIKOTEPEC KATNYOPIEC TOU EEWTEPIKOU NEPIBAANOVTOC
gival: To 0IKOVOWIKO, TO TEXVOAOYIKO, TO MOAITIKO, TO VOUIKO, TO
OIEBVEG, TO KOIVWVIKO Kal TO MOAITIOMIKO.

2. 2x0AIkO BIBAio ggAida 176

> Aloikei Baon odnyiwv, divel EUPAcn OTNV EKTEAEON TOU £pYoU

> H oupnepipopa Tou kabopileTal and kavovec, odnyieg Kal
EYKUKAIOUG

> 'OTav avTiyeTwnilel npoBANUaTa anceubuveTal oe avwTePa KAINAKIA

3. Zx0AIkO BiBAio geAida 19

To ZUPQWva WE TN VOMIKN TOUG Hop®n, Ol ENIXEIPAOEIC dlakpivovTal
OE ATOMIKEC KAl ETAIPIKEC.

OEMA A
A1, >xo\iko BIBAio oglidgS 38 - 39

Mia gvvola anoAuta TauTeonun e TV KoIV@VIKR opyavwaon givail n
Koivwvikn Eubuvn TavEnrgeipnocwv. Acyovrag Koivaviki) Eubuvn
TwV ENIXEIPNOEWV evvooUle TNV NOAITIKN KAl TAV uaic@foia Tng
eniy&ipnane os ®Euara fou apoepoly oTo koIvaviko oUvoAo. Mo
OUYKEKPIHEVQ, REPINGHPBAVEL:

e TNV NAPAYWYI AVaKUKAWHEVWV NPOIOVTWV 1) TN XpnoiJonoinon
NPWTWV UAWV, MOU NPOEPXOVTAl And avakuKAWHEVA UAIKG

e TNV Opyavwaon Tng napaywyikng diadikaaiag xpnoidonoiwvTag
TEXVIKEC MOU o£BovTal KAl NPOOTATEUOUV TO NePIBAAAOV ano TIC
HOAUVOeIC. MOANEC enixelpriocic TonoBeToUV €10IKA PIATPA Yia va
€AEYXOUV TOUC pUMouG 1 XPNOIKONoIouv TEXVOAoyia TETOIA, NMOU
MEIWVEI TIG EKMOUMNEG agpiwv.

e TNV €KNAIOEUCN OTEAEXWV HUE NPOCAVATOAIOUO TO OgBACNO OTO
nePIBAAAOV. ZTnV NEPINTWON AUTr KAVOUPE AOYO Yia Ta Nepipnua
«npAaciva» oTeAEXN, «green managers».

e TIC OIAPOPEC KOIVWVIKEC NAPOXEC MNPOC TOUG EpYAlOPEVOUC, ONWC
NaIdIKEG KATAOKNVWOEIC, EKOPOKES MPOCWNIKOU, EKNTWTIKA
kounovia, napoxec oe €idog kal diapopa dwpa

e TIG OIAPOPEC NAPOXEC MPOC TO KOIVWVIKO GUVOAO, OnwG alodoadieC,
avBpwnioTikn Bonbeia, unooTnPIEN EpAvmV K.T.A.



A2, 3x0AIkO BIBAio oghida 18

Ol PEIKTEC EMIXEIPAOEIC UNOPoUV va dnuioupyndoUlv Pe TPEIG TPOMOUG:

a) €iTe e TN 0TAdIAKN NWANCN PETOXWV MIAC KPATIKNG ENIXEIPNONG O€
IDITEC,

B) eite e Tn oTadiakn €ayopda anod To KPATOC TUAHATOC TwWV
HETOXWV HEYAAWV IDIWTIKWV ENIXEIPNOEWV,

Y) EITE YE KOIVI) CUPPETOXA OTN dnuioupyia kepaAaiou, dnAadn kaTta
TNV €vap&n AsIroupyiac Tnc nixeipnong, ano To KpATog kal anod
IDIDTEC,



